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BeACH BlaNKet BINGO 


SYNOPSIS 


(Not for Publication) 


The beach gang is back at its favorite haunt 
when they see singer Sugar, Kane (LINDA EV- 
ANS) leap from a plane, parachute into the ocean, 
and swim ashore. Met on the beach by Frankie 
(FRANKIE AVALON) and his friends, Sugar’s 
press agent Bullets (PAUL LYNDE) quickly de- 
scends upon them with a newspaperman Earl Wil- 
son (himself) on hand to cover what is really a 
rigged publicity stunt, for sky diver Bonnie Gra- 
ham (DEBORAH WALLEY) really did the jump 
and switched places with Sugar. 

Dee Dee (ANNETTE FUNICELLO) is peeved 
when Frankie is photographed with Sugar. The 
gang is intrigued by what they have seen of para- 
chuting and all except Bonehead (JODY Mc- 
CREA) decide to try it. 

They search out a sky diving school operated 
by Big Drop (DON RICKLES) who also operates 
a dance pavilion. There they meet sky diver Steve 
Gordon (JOHN ASHLEY) and his girl friend 
Bonnie and decide totake lessons from them. 

Meanwhile, Bonehead goes surfing alone and, 
when he is knocked out by his board, a mysterious 
girl swimmer tows him in to shore but vanishes 
when Sugar Kane comes along. Bullets happens by 
and sees the incident as a rescue by Sugar and 
another publicity break. In gratitude he invites 
Frankie and his friends to a party at Sugar’s 
home. 

The surfers’ enemies, Eric von Zipper (HAR- 
VEY LEMBECK) and his Rat Pack, decide when 
they read newspaper accounts about the rescue 
to crash the party and rescue Sugar Kane from: 
“those surfer bums.” The Rat Pack “rescue” is 
foiled when von Zipper inadvertently freezes -him- 
self with the Himalayan suspenders treatment and 
has to be carted away. He vows to return. 

Vaguely remembering his rescue, Bonehead 
leaves the party to walk along the beach. He hears 
strange music from the sea and discovers the mys- 
terious girl swimmer cavorting near the rocks. He 
paddles out and learns she is a mermaid named 
Lorelei (MARTA KRISTEN). Unfazed by her 
fin, Bonehead suggests they meet again. 

Returning to the beach next day, Dee Dee and 
Frankie find Bonehead in a trance-like state. 
When he tells them he has met a mermaid, they 
think the blow on the head has scrambled him. 
Frankie gets Sugar Kane to help straighten him 
out by telling her Bonehead has asked to date her 
at the dance pavilion that night. 

At the dance, Bonnie flirts with Frankie to set 
Steve boiling. Steve vengefully challenges Frankie 
to make his maiden parachute jump the next day 
— if he isn’t chicken. 

The next day while Frankie is succesfully mak- 
ing his first parachute jump, Bonehead keeps his 
rendezvous with Lorelei, whom he discovers has 
legs, but, Cinderalla-like, must return to the sea 


by midnight. He invites her to go dancing and to 
meet his friends and, in his own bumbling way, 
he obtains clothing for her. 

Meanwhile, Dee Dee insists that she, too, wants 
to make her first jump. Taken aloft by Bonnie and 
accompanied by Frankie who wishes to discourage 
her, Dee Dee leaps. Everyone is frightened when 
she delays pulling her rip cord for a long free fall, 
but the jump is successful. 

Back in the plane, Bonnie makes a strong play 
for Frankie. Rebuffed, she rips her blouse and, 
upon landing, intimates Frankie has been fresh. 
Steve loses his temper but is calmed when Frankie 
explains that Bonnie flirts because she desires his 
undivided attention. 

That night Bonehead and Lorelei dance at the 
pavilion. As midnight approaches, he returns her 
to her ocean world, giving her his medallion as a 
token, and hiding her clothes in the sand. 

Eric von Zipper and his Rat Pack have now 
cooked up a scheme to kidnap Sugar Kane. Think- 
ing it is another publicity stunt, she offers no 
resistance and she is taken to their pool parlor 
hangout where she is taught the game by South 
Dakota Slim (TIMOTHY CAREY). 

Next morning, not knowing he has been ob- 
served burying the mermaid’s clothing, Bonehead 
starts to tell Frankie and Dee Dee about the pre- 
vious evening when Bullets comes in with news of 
Sugar’s disappearance. Afraid that Bonehead has 
committed some dastardly act, Frankie quickly 
improvises a story that the beach gang has taken 
her as part of another publicity stunt. Bullets buys 
the story, but now the gang must find Sugar. 

Lorelei’s song, which only Bonehead hears, at- 
tracts him to the beach where she has left him a 
message, “von Zipper’, written in the sand. He 
goes to the billiard parlor, flattens von Zipper then 
retreats to obtain reinforcements. 

Frankie and Dee Dee, meanwhile, are aloft for 
a tandem jump which nearly proves disastrous 
when they land in the ocean. Steve ditches his 
plane to rescue Dee Dee. A nearly unconscious 
Frankie is towed to shore by Lorelei, somehow 
ead Bonehead’s medallion entangled in his 

and. 

The gang now races off to rescue Sugar Kane, 
only to learn that the jealous Mice and South 
Dakota Slim are subjecting her to one of the saw- 
mill perils of Pauline. In the nick of time, Frankie 
and the surfers wipe out the Rat Pack. Bonehead 
rescues Sugar Kane and Bullets reaps a bonanza 
of publicity. 

Frankie returns the medallion to Bonehead with 
an understanding wink. Dee Dee falls into his 
arms. Steve and Bonnie are reconciled. Sugar says 
to Bonehead that she feels they were brought 
together by some mystery from the deep, which 
Bonehead recognizes as being all too true. 


PUBLICITY 


READY TO JUMP — Frankie Avalon and Annette Funicello ae 
set for their first sky dive jump in open door of airplane in scene 
from American International’s color and Panavision musical co- 


medy “Beach Blanket Bingo”, 


OPCW Seto ae eis a See at the 
petit Theatre. 
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SURFING BEACH GANG 
TURNS TO SKY DIVING 


It’s the increasingly popular and daring sport of sky diving that captures 
the fancy of the “Beach Party Gang” of surfers in their newest film, Ameri- 
can International’s “Beach Blanket Bingo”. 


The color and Panavision musical 
comedy, Opening<..2 5.22... at 
the ee eS ee, Theatre, 
stars Frankie Avalon, Annette Funi- 
cello, Deborah Walley, Harvey Lem- 
back, John Ashley, Jody McCrea, 
Donna Loren, Marta Kristen and 
Linda Evans. Co-starring are Don 
Rickles as “Big Drop” and Paul 
Lynde as “Bullets” with Buster Kea- 
ton, Earl Wilson and Bobbi Shaw as 
cameo stats. 

Sky diving joins drag racing, mus- 
cle building and the original surfing 
as skills in which stars Avalon and 
Miss Funicello participate in this, 
their fourth “Beach’’ musical comedy. 
It was all surfing in the original 
“Beach Party” with muscle men fea- 
tured in “Muscle Beach Party” and 


drag racing featured in ‘Bikini 
Beach.” 

The youngsters and their friends 
still ride their surfboards in “Beach 
Blanket Bingo” to match thrills with 
sky diving. Of course, there’s also 
plenty of action in the new film 
filled with hilarious comedy, romance, 
singing and dancing. 

Some of the new sky diving sport’s 
top jumpers helped to make the 
jumps of the story vividly realistic. 
These included Rod Pack, the ‘“mir- 
acle jumper’ who made the widely 
publicized first parachuteless sky dive 
and landed safely by donning a chute 
passed to him in midair. 

Taken all together, “Beach Blanket 
Bingo” is a fun-filled entertainment 
package that will appeal to the 
“young-at-heart’” of every age group. 


Linda Evans Passes Test 
For ‘Beach Blanket Bingo’ 


They say that the true test of an actor or actress is the ability to enact 
realistically and convincingly a part that is completely out of character to their 


own personality. 


Blonde, blue-eyed Linda Evans be- 
lieves she has met the test successfully 
with her starring role as singer Sugar 
Kane in American International's 
“Beach Blanket Bingo.’ She explains 
that for the first time in her career 
she has portrayed someone complete- 
ly unlike her real self, and a comedy 
part at that. 

Also starring in the color and Pan- 
avision musical comedy opening ........ 
Seer ee AY a | o Yos ee aaa ee 
theater are Frankie Avalon, An- 
nette Funicello, Deborah Walley, 
Harvey Lembeck, John Ashley,’ Jody 
McCrea, Donna Loren and Marta 
Kristen. Co-starring are Don Rickles 
as “Big Drop” and Paul Lynde as 
“Bullets” with cameo stars Buster 
Keaton, Earl Wilson and Bobbi 
Shaw. 

The 22-year-old native of Hartford, 
Conn., who came to Hollywood with 
her parents, never wanted to be an 
actress. She took dramatic and speak- 
ing lessons as therapy to correct 
teenage shyness and became an actress 
by accident — when she went to visit 
a Hollywood High School sorority 
sister. 

The friend was Carole Wells who 
was then starring in the TV series 
“National Velvet.” Linda’s natural 
beauty attracted the attention of di- 
rector Gerald Snitzer who signed her 
on the spot to appear in a soft drink 
commercial. 

Then came parts in top TV series, 
including “Bachelor Father’, “Ozzie 
and Harriett’, “The Untouchables’ 
and “The Eleventh Hour”. Her per- 
formance as a hysterical teenager in 
the former won her a role in “Twi- 
light of Honor’ and she later won a 
starring role in Disney’s “Those Cal- 
loways”’. 

Linda’s primary ambition is to be- 


“Beach Blanket Bingo” Has 
Daredevil Crashes ond Leaps 


Exciting realism, including the wrecking of a plane and an auto, keynoted 


LINDA EVANS stars as singer 
Sugar Kane in American Inter- 
national’s color and Panavision 
musical comedy ‘Beach Blanket 
Bingo’; Openini: .:....0 aces at 
THC ee es Theatre. 
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come a first rate actress, with the 
accent on drama rather than comedy, 
then later a wife and mother. She 
loves clothes, horseback riding, danc- 
ing and good literature. 

She prefers motion picture work to 
television because “they take more 
time in the writing and the produc- 
tion and everything seems to be 
more important perhaps because the 
finished product is to be more endur- 
ing.” As for marriage, she’s against 
early ie ah “not until I'm 27 
or 28... after one has lived a bit.” 


production filming for American International’s newest “Beach Gang’ film, 


“Beach Blanket Bingo’, opening.......... 


mene ees ab thie. cet ........5.....0 Theatke, 

It was all part of a day's work during production of the color and Pana- 
vision musical comedy in which the surfers take up sky diving for their 
fourth picture together. Once more Frankie Avalon, Annette Funicello and 
their friends star, with newcomers Deborah Walley, Marta Kristen. Linda 


Evans and Paul Lynde added to the group. 


The plane wreck, a complete loss, was of a craft identical to the candy 
cane-striped one seen in the picture. The craft was ditched into the sea near 
Malibu’s famed Paradise Cove with the pilot parachuting to safety before the 


crash. 


Other sky diving sequences featured Rod Pack, the daredevil who jumped 
without a chute and donned same in mid-air after receiving it in mid-air from 


a fellow sky diver. 


The car was wrecked as part of the exciting chase sequence in which, as 
usual, Eric Von Zipper and his Rat Pack get all the lumps. The vehicle, a 


1960 convertible, was sent flying off a cliff near Malibu Beach. 


The surfing, rock and water sequences were filmed by Academy Award- 
winning Director of Photography Floyd Crosby at a new spot for the beach 


films, Leo Carillo State Park Beach, about ten miles north of Malibu and 


named after the late character actor. 


Seen in “Beach Blanket Bingo” as the airport and site of Big Drop’s Flying 
School is the Los Angeles area’s famed Whiteman Air Park. The hangar used 
belongs to, believe it or not, Coffin Flying Service — owned by a man named 
Coffin — but there were no mishaps there. 


OUTNUMBERED BY BEAUTY — Jody McCrea doesn’t seem the least bit nervous as he copes with 
beach bunnies in American pidge ic color and Panavision musical comedy “Beach Blanket 


BD 5 ORC TIPE eos 


Theatre. Beauties are, from left in 


the 
front row, Linda Opie, Mary Hoches Patti Chandler (half-hidden), Sally Sachse and Mary Sturdivant. 
In the rear row are, from left, Laura Nicholson, Pam Colbert, Chris Cranston, Stephanie Nader and 


Joanne Zerfas. 
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Feeding Beach Film Gang 
Terrifies Filmland Caterer 


When a motion picture company puts on the feed bag, the boys in the old 
chuck wagon always find themselves virtually knee-deep in mashed potatoes, 


afloat in steaming black coffee and tormented to the point of distraction by 


the wild, divergent demands of a 
hundred ravenously hungry actors and 
dieting, lettuce-nibbling actresses. 

But feeding the cast and crew of a 
picture such as those made by Ameri- 
can International’s now famous teen- 
age beach gang and a crew made up 
of their ulcer-ridden elders can be an 
even more terrifying experience, ac- 
cording to operatives of Michelson’s 
Catering Service who hang out a 
shingle anywhere a Hollywood film 
company may go. 

When they rolled up the canopy of 
their catering truck at the Malibu 
Beach site of AIP’s new musical com- 
edy “Beach Blanket Bingo”, for in- 
stance, they found they had to satisfy 
the appetites of a comedian from the 
silent film days who is a vegetarian, 
his St. Bernard dog who likes his 
ground beef well done, a brace of 
cuties who prefer only lobster and 
lettuce, a battalion of surfers who 
prefer their ground beef raw, and a 
crew consuming 300 half pints of 
milk daily lest their nervously rumbl- 
ing innards ruin the sound track. 

“There is absolutely no way to 
anticipate what actors will demand 
when hunger strikes them,” says Alan 
Steinhurst, a warmup cook with 14 
terrible, tortured years of location 


feeding behind him. “We lay out 
what we have and steel ourselves for 
es snide remarks and abuse, that’s 
all. 

From the abuse, the caterer has 
learned to provide 1,000 paper nap- 
‘kins, 1,000 hot and cold paper cups, 
1,000 stir sticks for hot coffee, two 
plates, two trays and two sets of 
silverware for each of 150 persons 
who normally make up a film’s cast 
and crew. 

They also drink lots of coffee, 
chew lots of meat, sop lots of gravy, 
slurp lots of soup and nibble lots of 
lettuce. 

Lunch food and service material 
wagon loaded one day for AIP’s 
“Beach Blanket Bingo” company of 
150 performers and technicians, plus 
assorted unexpected guests and free- 
loading rubberneckers came to some- 
thing like this: 

150 pounds of mashed potatoes, 
10 gallons of vegetables, 200 pounds 
of pork chops, 6 gallons of salad 
dressing, 60 heads of lettuce, 70 
pounds of tomatoes, carrots, cucum- 
bers and other fresh produce, two 
gallons of olives, 10 pounds of butter 
and 25 loaves of bread. 

In addition there were 200 rolls, 
30 pounds of cottage cheese, 6 gal- 


lons of pickles and a whopping 40 
gallons of hot soup. 

For dessert, the Michelson men 
brought along 40 pies, two sheet 
cakes and 200 individual pints of 
ice cream packed in 400 pounds of 
ice. 

And after the midday gorging was 
over, the caterers left behind in three 
stainless steel thermoses 90 gallons of 
coffee, 25 gallons of hot chocolate, 
four gallons of cream, 8 pounds of 
sugar, 200 donuts and 100 Danish 
rolls to keep the cast, crew and visit- 
ors from starving before the work 
day was over. 

As they left, they took away with 
them 20 8-foot-long ‘tables, 200 
chairs, six overflowing garbage cans, 
a dozen dirty aprons and 40 soiled 
towels. 

Manpower required for operation 
chowtime on the “Beach Blanket 
Bingo” location site was eight stal- 
wart souls whose biggest headache, 
they said, was satisfying four shapely 
beach beauties who stood there in the 
sun and sand at high noon demand- 
ing broiled lobster and Japanese 
lettuce. 

American International producers, 
who film their hit musical comedies 
for teenagers in a swift 17 days, spent 
9 of them on location at Malibu, and, 
according to Michelson, every day 
was like every other one: TERRI- 
FYING! 


No Career Problems 
For The John Ashleys 


Poll the actresses in Hollywood and you will find strong opinions both for 


and against marriage to an actor. 


There are girls like Diane McBain who prefer to date men outside show 


business. But Connie Stevens rarely 
dated non-actors and married actor 
Jim Stacy. 

Susan Seaforth thinks actors are too 
vain to make good marriage partners 
while Asa Maynor married actor Edd 
Byrnes. 

Annette Funicello recently married 
an actor's agent. 

Suzanne Pleshette, who had an ill- 
starred union with Troy Donahue, 
says her next may be a doctor, law- 
yer or Indian Chief but never an- 
other person connected with show 
business. 

The pattern is a crazy quilt of 
divergent opinions and actions but 
for American International’s new 
star-crossed lovers John Ashley and 
Deborah Walley being married and 
in show business poses no problems 
—not many, that is! 

Wed for three blissful, tranquil 
years, the Ashleys are an ideal couple 
who appear on screen together for 
the first time in AIP’s new color and 
Panavision musical comedy “Beach 
Blanket Bingo’, opening.................... 
at thetna ee ok eee theatre. 

And although they battle from the 
opening scene to the end titles in the 
picture, the model young Hollywood- 
ites contend that an actor or actress 
married to someone in the same pro- 
fession has all the best of it. 

“If your wife is in the same busi- 
ness, she understands the demands 
the profession makes on you,” says 
Ashley. “She realizes a film company 


may shoot far into the night and 
spoil her 6 o'clock dinner. She un- 
derstands the long absences from 
home that public appearances  re- 
quire. A girl in another field might 
find these things hard to take.” 

Agreeing yet taking another view- 
point, Deborah says many of the nor- 
mal tensions of marriage are eased 
by a union with a person in the 
same profession. 

“Every marriage is an endless per- 
iod of adjustment as I see it,’ she 
says. “Add to that the uncertainties 
of the acting profession and the situ- 
ation is plenty explosive. 

“John and I keep our emotional 
TNT dampened by refusing to let 
petty jealousies affect us. A couple in 
this business can’t be career jealous. 
That is disastrous. The only thing 
that bothers me are his kissing scenes 
with other girls. I refuse to watch 
them. I cover my eyes.” 

Those kissing scenes, incidentally, 
also have their effect upon the 
spouse. 

“They don’t upset me,” John says, 
but when it’s your wife a guy is kiss- 
ing you're not exactly delighted. I 
guess my reaction is that of any nor- 
mal. husband. Being in show business 
doesn’t make you get used to another 
guy kissing your gal. You’re in trou- 
ble if it doesn’t bother you.” 

Novel in divorce-frequent Holly- 
wood, the happy Ashleys aren’t in 
trouble. 


LOVERS’ QUARREL — Happily wedded in real life, John Ashley 


and Deborah Walley have a spat in scene from American Inter- 
national’s color and Panavision musical comedy “Beach Blanket 


Bingo”, opening .....0.0.002.. at th 


Get cee cat egeen a ik 


heatre. 
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SURPRISE AT THE BEACH — Frankie Avalon (from left), Annette 
Funicello, Mike Nader and Mary Hughes react to surprise sky dive 
jump in scene from American International’s color and Panavision 
musical comedy “Beach Blanket Bingo”, opening ....00.0.0.0 0. 


Abr tnGi ace eran ite eh 


Theatre. 
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Teenaged Beach Gang 
Explores A New Sport 


Today's nuclear and space age 
younger generation has taken a new 
and daring sport to heart, both di- 
rectly and vicariously. 

The sport is sky diving and it has 
swept America, with its first intro- 
duction to movie fans coming in 
American International's “Beach Blan- 
ket Bingo”. The color and scope mu- 
sical-comedy, sOpening 02... 
at theese Ae ee ee er tain Theatre, 
takes stars Frankie Avalon, Annette 
Funicello and the ‘Beach Party” gang 
from surfing to the exciting world 
of parachute sky diving and planes. 

As a sport sky diving is but a little 
over ten years old with present tech- 
niques initially developed in France 
and later spreading to the United 
States and the Soviet Union. Because 
of its apparent danger and the con- 
siderable expense involved in jump- 
ing, vicarious lovers of sky diving far 
outnumber its participants. 

As of the year 1964, there were 
8,000 members of the recognized na- 
tional organization devoted to the 
sport and, it is estimated, perhaps as 
many sky divers who are unaffiliated. 
The group, The Parachute Club of 
America, has 120 clubs in different 
cities and it records 300 non-affiliated 
clubs devoted to the sport. 

The experienced sky diver will fly 
to a height of about three miles and 
then jump. The big accomplishment 
is to fall free for two miles at a 
speed averaging 128 miles per hour 
and then to pull the ripcord to open 
the parachute at about 2,000 feet 
altitude for a safe landing. 

Such a fall can last as long as 
sixty seconds depending upon how 


skillful the sky diver is in slowing his 
rate of fall. The slowing maneuvers 
are modeled upon the actions of 
birds, with adroit use of arms and 
legs to brake the air. 

While veteran sky divers claim the 
risk involved is less than that of 
other sports or driving a car, the 
narrow margin between life and 
death inherent in the jump has cap- 
tured the fancy of all young Amer- 
icans. 


NIGHT CLUB COMIC 
TAKES OUTING 
WITH BEACH BUNNIES 


After his fourth “young-at-heart’ 
musical comedy for American Inter- 
national Pictures, the latest being 
“Beach Blanket Bingo’, Don Rickles 
can rightfully boast that his starring 
roles became “big” and stayed that 
way. 

Don's first AIP role was as Jack 
Fanny in “Muscle Beach Party” and 
he then moved up to “Big Drag” in 
“Bikini Beach’. In the third, ‘Paja- 
ma Party’, he was “Big Bang” and in 
“Beach Blanket Bingo’, Don is the 
proprietor of a sky diving school, 
called “Big Drop”. Next . . .2??? 

Also starring in the new color and 
Panavision musical comedy, opening 
URS esas eR ON atanhe Sys peer: 
Theatre, are Frankie Avalon, Annette 
Funicello, Deborah Walley and Har- 
vey Lembeck. 


“Beach Blanket Bingo’ Director 
Reveals the Secret of His Success 


The series of motion pictures aimed at the $12 billion-a-year youth market 
by American International Pictures comes off as boxoffice hits because they 


are examples of a film-making philosophy that content is not the end-all of 


the motion picture art, according to 
Director Bill Asher. He was inter- 
viewed on the set of AIP’s newest 


musical comedy “Beach Blanket 
Bingo: | Opening: cee Oi pe at 
CRC ees ee ere eee eS ee theater. 


“The sequels to the initial hit 
‘Beach Party’ are no great world shak- 
ers, no psychological probers or stir- 
ring bearers of social cautions. They 
are just simple little stories about 
kids having fun,’ he states. 

Their prime purpose, he explains, 
is tO entertain young moviegoers and 
to send them out of the theaters in 
a gay mood, whistling the songs 
heard in the picture. 

To accomplish this, American In- 
ternational has contracted the services 
of popular actor-singer Frankie Ava- 
lon and ex-Mouseketeer Annette Fun- 
icello (one of Hollywood’s top reci- 
pients of fan mail) as sweethearts 
and leaders of a group of handsome 
youngsters who prefer beach play to 
book bending. 

They launched their recurring 
romps at the beach in “Beach Party’, 
a musical comedy about the now in- 
ternationally popular sport of surfing, 
with Annette’s insistence upon being 
wed before being smooched as a sub- 
plot. 

They continued their tongue-in- 
cheek survey of recreational activities 
among youngsters with a lampoon of 
the health faddists who are the mus- 
cle men of American beaches in 
“Muscle Beach Party”. 

When The Beatles invaded our 
shores, alert AIP script writers cre- 
ated a love triangle in “Bikini Beach” 
by having Frankie play a dual role as 
himself and a Beatle-wigged English 


CHUTELESS CHUTER 
FEATURED IN FILM 


Current hero of sky divers alt 
over the world is one of their 
number who jumped from a plane 
from over 10,000 feet up WITH- 
OUT a parachute and lived to tell 
about it! 

He’s Rod Pack and he accomp- 
plished the miraculous feat by re- 
ceiving a chute from a co-jumper 
(with parachute) in mid-air and 
donning same, also in mid-air, to 
enable him to land safely. Rod’s 
feat made headlines all over the 
world and he shows off his sky 
skill — with chute — for the first 
time in motion pictures in Amer- 
ican International’s “Beach Blan- 
ket Bingo”. 

The color and scope musical 
comedy, opening 
the 
tells what happens when AIP’s 
“Beach Party Gang’ puts aside 
their surfboards for sky diving 
helmets and chutes. “Beach Blan- 
ket Bingo” stars Frankie Avalon, 
Annette Funicello and the rest of 
the “gang”. 


visitor who attracted Annette’s atten- 
tion. Emphasis was also placed upon 
the nationally popular teen sport of 
drag racing and the teen fashion fad 
of wearing the abbreviated bikini 
bathing suit. 

Now, the gay, uninhibited young- 
sters have turned their attention to 
the burgeoning sport of sky diving in 
“Beach Blanket Bingo’? which is 
filmed in color and Panavision. 

Frankie is back and Annette has 
him, with Deborah Walley, who is 
best known for her role as “Gidget”, 
joining the beach gang as love inter- 
est of her true-to-life husband John 
Ashley. 

Asher, who directed all of the 
Beach films, admits to utilizing many 
cinematic tricks and film techniques 
adapted so successfully by Tony Rich- 
ardson in “Tom Jones’. There are 
fast cut aways, frozen action, asides 
to the audience, hilarious chase se- 
quences and pie-throwing | slapstick 
comedy. 

“You might say these pictures 
prove that something of value can 
be created out of nothing of signifi- 
cance”, Asher declares. “We think of 
them as clever presentation of minor 
matter; not much for the intellect, 
but like fairy tales, captivating!” 

The emphasis is on beauty, action 
and latest fads. 

Filmed in glorious color and richly 
interwoven with pop songs, rock’ n 
roll tunes and the latest teenage 
dances, American International’s con- 
tinually successful beach films may 
very well upset every age-old theory 
of what is drama and prove that what 
an actor does is more important than 
what is said. 


PIDIDOOIOD SOO DOO IOODDOON 


Beach Film Beauties 
Boast Amazing 


Figures 


Statistically speaking, the bunnies 
featured in American International's 
blockbusting series of beach films are 
hard to beat. 

Their figures are amazing both to 
calculate and to contemplate as movie 
fans viewing AIP’s newest color and 
Panavision musical comedy “Beach 
Blanket Bingo” opening .................... 
ate the sseesee aor eee aa Theatre 
will readily agree. 

Take blonde Linda Opie and bru- 
nette Salli Sachse, the look-alike bun- 
nies known as The Bookends. Both 
native of sun-splashed La Jolla, Cali- 
fornia, their vital statistics are a 
breathtaking 35-22-36 and 36-23-36, 
respectively. 

And tall, blonde beauties Mary 
Hughes and Mary Sturdivant, both 
indigenous to Malibu Beach, tape out 
at an exciting 36-22-35 and 36-23- 
35, respectively. 

Chris Cranston, still another beau- 
ty discovered at a Las Vegas ringside 
table by Buddy Hackett and making 
her film debut in “Beach Blanket 
Bingo”, measures a well-rounded 35- 
22-36. 

Eyepopper of them all, however, is 
lush Bobbi Shaw, comedy partner to 
veteran comedian Buster Keaton in 
the AIP films, whose amazing mea- 
surements are 38-22-36. 

Fifth sequel to last summer’s rec- 
ord-breaking “Beach Party’, the new 
musical “Beach Blanket Bingo’ stars 
Frankie Avalon, Annette (36-23-36) 
Funicello, Harvey Lembeck, Deborah 
Walley, Jody McCrea, Marta Kristen, 
Donna Loren, Linda Evans, The Hon- 
dels and the “Beach Party” gang. 


SURFERS TO THE RESCUE — Frankie Avalon (center) and Ann- 
ette Funicello are rescued from the ocean by surfers in scene 
from American International’s color and Panavision musical com- 
edy “Beach Blanket Bingo”, opening... at the 
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Debbie “Gidget” Walley Joins 
Beach Party Gang for ‘Bingo’ 


“Beach Blanket Bingo” opening in color and Panavision ............ at (hess = 


Theatre. 

Which means that petite, red- 
haired -Deborah Walley stars with 
Frankie Avalon, Annette Funicello, 
Harvey Lembeck, Jody McCrea, John 
Ashley, Donna Loren, Don Rickles 
and the rest of the surfing gang who 
are responsible for the success of 
AIP’s series of musical comedy hits. 
Also new to the group in the newest 
film are Marta Kristen, Linda Evans, 
Paul Lynde, Buster Keaton, Bobbi 
Shaw and Earl Wilson. 

For Deborah, who rocketed to star- 
dom in her very first screen appear- 
ance in the title role of “Gidget Goes 
Hawaiian’, “Beach Blanket Bingo’’ is 
only the first of many pictures to 
come under her new long term con- 
tract with A.I.P. Her next will be 
“Ski Party” in which she will co-star 
with Avalon. 

She was born in Hartford, Conn., 
the daughter of “The Walleys’” (Nate 
and Edith) —a famed skating team 
which starred for many years with 
the Ice Capades. Deborah took to 
skates at the age of three and soon 
delighted audiences by appearing with 
her parents on the ice. 

When she was only four, she was 
the subject of a multi-page photo 
spread in Life Magazine. Then, and 
all through her life she has had only 
one ambition —to be in show busi- 
ness...a goal obtained by participat- 
ing in dramatics throughout her pri- 
vate school days and culminating in 
enrollment in the famed American 
Academy of Dramatic Arts in New 
York City. 

While attending the Academy she 
appeared in numerous school plays 
and finally broke out to appear in 
an off-Broadway production of Chek- 
hov’s “The Three Sisters’. Next came 


DEBORAH WALLEY stars with 
Frankie Avalon and Annette Fu- 
nicello in American Internation- 
al’s color and Panavision music- 
al comedy “Beach Blanket Bin- 
PBR 25 1, 1 gene EIS eater at 
[I] RY See eck a os Sanyo aa ER a Theatre. 
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her TV debut, in a tooth paste com- 
mercial, then important assignments 
in top series including “Naked City” 
and ‘Route 66”, and two valuable 
seasons in summer stock. 

During this time she was spotted 
and came to California for her big 
break as “Gidget”. Her performance 
won Walt Disney’s attention and she 
starred thereafter in “Bon Voyage” 
and “Summer Magic’. 

Deborah married actor John Ash- 
ley, long an AIP contract star, on 
April 28, 1962, and she gave birth 
to her first and only child, Anthony 
Brooks, on May 4, 1963. The couple 
live in a spacious ranch-type home in 
Encino, in the San Fernando Valley 
just outside of Hollywood. 

If she had to make another choice 
for a career, she would choose paint- 
ing and sculpture—which is her 
avocation between film and _house- 
keeping chores. She also is an expert 
sportswoman and an avid reader and 
classical music listener. 

Her oné hobby is collecting old 
playbills and theater programs. Her 
impressive collection includes pro- 
grams dating back to the 1700's. 


TALL FILM GALS 
PREFER SHORTIES 


Violating all of the accepted rules 
of reason, tall, blonde beach bunnies 
Mary Hughes and Mary Sturdivant, 
featured players in American Interna- 
tional’s new color and Panavision 
musical comedy “Beach Blanket Bin- 
go’, prefer to date fellows on the 
short side. 

Mary Hughes is 20 and stands 5 
feet, 8 inches tall. Mary Sturdivant 
is 19 and stands 5 feet 814 inches 
tall. 

Neither finds her height a disad- 
vantage. On the contrary, Mary S. is 
convinced that tall girls have all the 
best of it. 

“You can wear more things and 
look better in them even carrying 10 
pounds of overweight,’ she says. 
Mary S. weighs 123 pounds. 

“It’s quite an advantage,’ says 
Mary H. “When I walk in some 
place, everyone sees me immediately, 
and I can also see them. What's 
more, a girl with long legs can wear 
things other girls wouldn’t dare put 
on. 
Mary H. prefers sportswear, with a 
strong leaning to pants and bikini 
bathing suits. “A girl with long legs 
likes to show them off,’ she con- 
fides. 

Both beauties say they have rarely 
dated a boy as tall or taller than 
they though they admit that most 
modern youngsters are growing taller 
and larger than their forebearers. 

But Mary S. gives some provincial 
insight into their reasoning when she 
says, “In Hollywood the boys tend 
to be so strikingly handsome a girl 
needs something to make her stand 
out so she doesn’t get an inferiority 
complex.” 


CHILLY WEATHER 
TURNS FILM MERMAID 
INTO A COLD FISH 


Norwegian-born Marta Kristen 
agreed to play the role of a mer- 
maid in American International’s 
new musical comedy “Beach Blan- 
ket Bingo” because she is an act- 
ress not averse to hiding her 
shapely limbs in an articifial fish 
fin. 

But filming of AIP’s fifth se- 
quel to its record breaking “Beach 
Party” at Malibu Beach in mid- 
December found Marta up to her 
pretty blonde pigtails in water 
testing out at a frigid 43 degrees. 

A former Detroit fashion model 
who harbors no nostalgia for its 
winters, Marta observed: “No girl 
really likes to have her legs hid- 
den and you can bet I never 
dreamed when taking this part as 
a California mermaid that I'd 
wind up such a cold fish. No 
more fish roles for me.” 

“Beach Blanket Bingo” opens 

at the 

Theatre star- 

ring Frankie Avalon, Annette Fu- 

nicello, Deborah Walley, Harvey 

Lembeck, Jody McCrea, John Ash- 

ley, Donna Loren, Linda Evans 
and the “Beach Party” gang. 


FRANKIE AVALON stars with 
Annette Funicello in American 
International’s new musical com- 
edy “Beach Blanket Bingo,” a 
Color and Panavision production 
RINE 32, cho clita ayes at the 
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SKY DIVING ANYBODY? — Annette Funicello and Frankie Avalon 
seem wary about their first try at sky diving despite background 
encouragement from Don Rickles (center) in scene from American 
International’s “Beach Blanket Bingo”, opening. ............2..::::s:0+ 
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Beach Party Gang On 
Fourth Musical Romp 


Frankie, DeeDee, Eric Von Zipper and all the rest of the popular “Beach 
Party Gang” return for their fourth round of musical merrymaking and 
romance in American International’s “Beach Blanket Bingo”, opening soon 


atitheres ...1 ieee. oleae et Theatre. 

The color and Panavision musical 
comedy, successor to “Beach Party’, 
“Muscle Beach Party” and “Bikini 
Beach’, stars Frankie Avalon, Annette 
Funicello, Deborah Walley, Harvey 
Lembeck, John Ashley, Jody McCrea, 
Donna Loren, Marta Kristen and 
Linda Evans. 

Co-starring are Don Rickles as “Big 
Drop”, Paul Lynde as “Bullets” and 
cameo guest stars Buster Keaton, Earl 
Wilson and Bobbi Shaw. It’s the first 
“Beach” picture for Miss Walley, 
Miss Kristen, Miss Evans, Lynde, Kea- 
ton and Wilson. 

This time the surfing youngsters 
add sky diving to muscle building 


and drag racing as the background 
for their fun and advenures. Add a 
mermaid, a beautiful blonde singer 
and her conniving press agent to the 
goings-on and the result is the latest 
and best of all the AIP young-at- 
heart musical comedies, 

Once more, too, romance, songs 
and dancing enliven the proceedings 
with the music written by the writers 
of the hit songs of the earlier films, 
Guy Hemric and Jerry Styner. Com- 
edy, and there’s plenty of it as in 
the other romps, is furnished by old 
standbys Harvey Lembeck and _ his 
rats and mice, Jody McCrea, Don 
Rickles and new faces Buster Keaton, 
Paul Lynde and Bobbi Shaw. 


Cinderella Girl Is Mermaid 
For ‘Beach Blanket Bingo” 


Those fairy tale stories of Hollywood success are true life stories as far as 
lovely blue-eyed blonde Marta Kristen is concerned. 
Just turned twenty, she’s finished her second top starring film role as the 


mermaid in American International’s 
“Beach Blanket Bingo’ opening........ 
Sete atethes= = sess. neatre, 
The color and scope musical comedy 
also stars Frankie Avalon, Annette 
Funicello, Deborah Walley, Harvey 
Lembeck and other luminaries. 

As for Marta’s firm belief in 
movieland fairy tales, just look at 
how she made her way to film star- 
dom. Brought to this country from 
her native Norway in 1949 as a four 
and a half-year-old war orphan, she 
came to Hollywood at 15 and — just 
like many stories she had read — was 
“discovered” in a restaurant by a top 
producer. 

The producer was Jimmy Harris, 
and he approached her as she was 
eating a hamburger with a boy friend 
and asked her if she'd like to try out 
for the title role of “Lolita”. Suspi- 
cious, she checked Harris out and 
when she found his offer was real, 
she read for the part but her mother 
made her withdraw because of the 
nature of the role. 

Harris, however, thought so much 
of Marta that he started her on her 
career by placing her into the hands 
of an actor’s agent who immediately 
got her a featured role in “The Lor- 
etta Young Show.” Thereafter, top 
TV parts came along one after the 
other and the Nordic beauty’s acting 
career was in full bloom —truly Cin- 
derella-like. 

Marta was brought to the United 
States from her Norwegian orphanage 
home as the adopted daughter of Pro- 
fessor and Mrs. Harold Soderquist of 
Detroit, Michigan. He was a teacher 
of Philosophy at Wayne University 
in the Motor City and her new par- 
ents helped Marta learn English and 
adjust to the customs of this country. 

She entered Farmington Elemen- 
tary School near Detroit, where her 
parents have a large farm home, and 
as a ten-year-old fourth grader she 
starred in an original play which she 
wrote with two classmates. Later, at 
Farmington Junior High School, she 
was a straight “A” student and a 
soloist in the school choir. 

A colleague of her father’s recom- 
mended Marta to the famous Will- 
O-Way Theatre in Birmingham, 
Michigan, where she received drama- 
tic training and parts in summer 
stock plays—all at the age of 14. 
Her appetite for acting was properly 
whetted and she made up her mind 
to try for an acting career when she 
accompanied her family to California 
in 1959 on her father’s sabbatical 
leave. 

She studied at Santa Monica High 
School for a year and got her folks’ 
permission to stay on in California 
when they returned to Michigan. She 
stayed with a guardian, finished high 
school at 16 at Hollywood Profes- 
sional School and soon afterward 
went on that fateful drive-in date 
where she was spotted by producer 
Harris. 

After her successful TV debut and 
succession of starring video roles, it 


MARTA KRISTEN stars as a 
Mermaid in American Interna- 
tional’s color and Panavision mu- 
sical comedy “Beach Blanket. 
Binge. OIE oF Geo at 
the 
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was only natural that Marta should 
get a crack at motion pictures. She 
made her first feature picture for 
Disney, opposite Tommy Kirk in 
“Savage Sam’ and then came _ her 
casting as AIP’s mermaid. 

Marta was married to Terence 
Treadwell, whom she calls ‘the most 
wonderful man on earth’, in Las 
Vegas on January 25, 1964. He is 
working for his Masters Degree in 
Psychology at San Fernando Valley 
State College and is a teaching assist- 
ant in the school’s phychology de- 
partment. 

Her hobbies are riding, swimming, 
surfing, bicycle riding or “anything 
outdoors.” She is an avid reader and 
determined to “be a really good act- 
ress’— an ambition she furthers by 
studying people, such as fellow pas- 
sengers on a bus, and then trying to 
emulate them. 


‘Beach Blanket Bingo’ 


Has Many 


There are newcomers and new 
things aplenty, with the firm support 
of familiar places and things, in 
American International’s fourth and 
latest ‘Beach Gang’ film, “‘Beach 
Blanket Bingo.” 

The color and Panavision musical 
comedy, opening today at the ............ 
Lo SOE Teale Theatre, adds Buster 
Keaton, Deborah Walley, Paul Lynde, 
Marta Kristen, Linda Evans, Bobbi 
Shaw and Earl Wilson to the veteran 
stars of the first “Beach Party”. 

Familiar faces of the first film who 
return are Frankie Avalon, Annette 
Funicello, Harvey Lembeck, John 
Ashley and Jody McCrea, while Don 
Rickles and Donna Loren, who de- 
buted in “Muscle Beach Party”, re- 
turn for their third beach film. 

Surfing, , romance, horseplay fun, 
singing and dancing also return in 
“Beach Blanket Bingo’, while the 
new ingredients are sky diving, a 
beautiful mermaid and a blonde sing- 
er and her scheming press agent. 
They are all intertwined for another 


DONNA LOREN stars in Ameri- 


can International’s color and 
Panavision musical comedy, 
“Beach Blanket Bingo”, opening 
Be hs pee Many ya apa ile er at the 
rah are netic ees AL Mechs oy Theatre. 
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New Faces 


merry melange of entertainment guar- 
anteed to please all ages. 

Back for the fourth “Beach Gang” 
picture were director William Asher, 
producers James H. Nicholson and 
Samuel Z. Arkoff and co-producer 
Anthony Carras. Also back for their 
fourth set of hit songs are the song- 
writing team of Guy Hemric and 
Jerry Styner, while the screenplay 
was written by director Asher and 
Leo Townsend. 


9) — I 


“Beach Blanket Bingo” 
Introduces ‘Hondells” 
To Movie Audiences 


In the ever-changing record world, 

one thing is certain — that there will 
a new musical performing group 

that will capture the imagination of 
fans all over the country thus zoom- 
ing their records to hit status. 

Right on the heels of The Beatles 
and The Beach Boys comes a new 
group closely identified with the mo- 
torcycling sport craze—-The Hon- 
dells. The musical quartet makes its 
film debut in American Internation- 
als “Beach Blanket Bingo’, opening 
BONY eae) pW Aa egipaet ents Ea ei 8 9 Coady ose ee A 
Blase Obie Theatre, and shows off its 
melody-making success secrets. 

The Hondells—Richie Burns, 
Wayne Edwards, Andy Andrews and 
Randy Thomas —derive their name 
from a popular make of motorcycles 
and all are expert cycle riders. The 
musical comedy in which they are 
featured stars Frankie Avalon, Ann- 
ette Funicello, Deborah Walley, Har- 
vey Lembeck, Jody McCrea, John 
Ashley, Donna Loren, Marta Kristen 
and Linda Evans. 


"Shindig” Star 
In Beach Film 


Although 17-year-old singer Donna 
Loren has become established as a 
“regular” on the popular ‘“Shindig” 
television program, she continues to 
star in the motion picture medium 
where she got her first nationwide 
exposure, with American Internation- 
al Pictures. 

Donna stars for the fourth time in 
a “Beach Gang’ musical comedy 
when she shows off her great singing 
voice in AIP’s “Beach Blanket Bin- 
BO: swnich: Opens oe eee at 
(en ety Geer eae ag. 5 oi ee Les Theatre. 
She previously appeared in, first 
“Muscle Beach Party’, and then ‘“Bi- 
kini Beach’, ‘Pajama Party” and now 
“Beach Blanket Bingo’. 

The color and Panavision musical 
comedy also stars Frankie Avalon, 
Annette Funicello, Deborah Walley, 
Harvey Lembeck and an all-star cast. 


HAIL TO THE HERO — Frankie Avalon (center) seems dubious 
about congratulations from Paul Lynde (left) on his rescue of 
happy Linda Evans in scene from American International’s color 
and Panavision musical comedy “Beach Blanket Bingo”, opening 
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ED AES a ee PERRO Theatre. 
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Asher Brings Bewitchery 
To AIP Beach Pictures 


Top contender for the title of 
“Busiest and Most Successful Man” in 
Hollywood is ditector William Asher 
who is just deluged with hits! 

What’s more, Asher’s hits are in 
both of Hollywood’s big mediums — 
the motion picture screen and the 
television screen. 

His video success is the top ranked 
series ‘‘Bewitched’’ and _ his 
film successes are three in number 
with number four, “Beach Blanket 
Bingo’, due to blanket the nation 
this Spring! His newest American 
International Pictures musical comedy, 
GPENIN Goes cee ee at the 
comes on the heels of first ‘Beach 
Party’, then in rapid succession 


BUSTER KEATON FINDS 
NEW CAREER ON 
BEACH 


It looks hike famed comedian Bus- 
ter Keaton has found the fountain 
of youth— American International’s 
“young at heart’? musical comedies! 

He makes his second such contri- 
bution of his inimitable dead-pan 
humor in AIP’s “Beach Blanket Bin- 
20 7, which: Opens 2: se nee at 
CHEE reese sree aa ee Theatre. 
He previously appeared in last year’s 
“Pajama Party” which was his first 
full-scale starring film role in over 
thirty years during which time he had 
appeared only in cameo bits and on 
television. 

Also starring in “Beach Blanket 
Bingo” are Frankie Avalon, Annette 
Funicello, Deborah Walley, Harvey 
Lembeck, Jody McCrea, John Ashley, 
Donna Loren, Marta Kristen and 
Linda Evans. 


“Muscle Beach Party” and “Bikini 
Beach.” 

Newest Asher-directed “beach 
gang” movie again stars Frankie Av- 
alon and Annette Funicello who are 
bolstered by co-stars Deborah Walley, 
Harvey Lembeck, Jody McCrea, John 
Ashley, Donna Loren, Marta Kristen 
and Linda Evans. Don Rickles, Paul 
Lynde, Buster Keaton, Bobbi Shaw 
and Earl Wilson are special guest 
stars. 

To almost, clinch that “busy” title, 
Asher’s “Bewitched” series has been 
renewed and he’s set for at least 
three more AIP “young-at-heart” pic- 
tures this year—‘“How to Stuff a 
Wild Bikini’, “Dr. Goldfoot and the 
Sex Machine” and “Jet Set Party.” 


fen (nee eon (ee (am (em ees (ca ee (ee a (end 
FRANKIE AND ANNETTE 
IN FOURTH BEACH FILM 


It’s the fourth time together for 
teen movie idols Frankie Avalon and 
Annette Funicello in American Inter- 


national’s “Beach Blanket Bingo’, 
OPENin ra Ns. eas at the 
Ses ee ial a eve nae ae Theatre. 


They recreate their popular orig- 
inal “Beach Party” roles of Frankie 
and DeeDee in this third sequel to 
the hit color and Panavision musical 
comedy. Their second joint appear- 
ance was in “Muscle Beach Party’ 
and the third in “Bikini Beach’. 

They both take up sky diving in 
this latest film melange of fun, ro- 
mance, song, dance and _ high-jinks. 
Co-starring with Avalon and Miss 
Funicello are Deborah Walley, Har- 
vey Lembeck, Jody McCrea, John 
Ashley, Donna Loren, Marta Kristen 
and Linda Evans. 


Rat Pack Stumps For 
Open Pool Parlors 


Harvey Lembeck, veteran actor- 
comedian who dons a black cap and 
leather jacket for the hilarious role of 
Eric von Zipper, leader of a motor- 
cycle-riding Rat Pack in American 
International’s series of hit beach 
films for teenagers, is preparing to 
stump for approval of patronage of 
pool halls by teenagers. 

The Lembeck-led Rat Pack uses a 
pool hall as its base of operations in 
the AIP films which star Frankie 
Avalon and Annette Funicello, the 
latest of which is “Beach Blanket 
Bingo. “OPenin ker. 0s ee eee at 
1 a ea at ah he i Nas theatre. 

“We're mischievous but we play 
our roles as cyclists with tongue in 
cheek because the scripts of the beach 
films seek to project the idea that 
cyclists aren’t necessarily bad guys,” 
Lembeck says. 

“We're for the idea that things 
once bad can change for the better 
by saying that pool halls ’are much 
more respectable these days’ and it’s 
okay for kids to frequent them.” 

“The walls of our film pool hall 
are decorated with pictures of famous 
all-time losers such as Mussolini, Hit- 
ler and Liston,’ Lembeck chuckles, 
“because my rat pack always loses 
to Frankie Avalon’s surfers and we 
think we get over a message that 
tends to make youngsters better 
people.” 

“My Mice played by Alberta Nel- 
son and Myrna Ross frequent our 
pool hall. Women are playing in the 
tamily billiard parlors. We think kids 
should be admitted,’ he concludes. 


ANNETTE FUNICELLO co-stars 
with Frankie Avalon for the 
fourth time in American Interna- 
tianal’s new color and Panavi- 
sion musical comedy “Beach 
Blanket Bingo”, opening. ............... 
at thers eee Theatre. 


1 COL. SCENE MAT 1-A 


HARVEY LEMBECK again stars 
as Eric Von Zipper in American 
International’s color and Panavi- 
sion musical comedy, “Beach 
Blanket Bingo”, opening .............. 
at tier oe ee Theatre. 


1 COL. SCENE MAT 1-F 


“BINGO” BOASTS FINE 
DANCE CHOREOGRAPHY 


One of Hollywood’s most respected 
dance directors, famed equally for his 
work in films, TV and night clubs, 
was the guiding hand for the exciting 
production numbers in American In- 
ternational’s “Beach Blanket Bingo’. 

He’s Jack Baker, and his credits 
include Frank Sinatra’s “Robin and 
the Seven Hoods’, TV’s ‘Colgate 
Comedy Hour’ and “The Andy Wil- 
liams Show’, and club acts for such 
celebrities as Mitzi Gaynor, George 
Burns, The Andrews Sisters and Lib- 


erace. 

The AIP color and Panavision mu- 
sical comedy, opening ...................- at 
Uo 0 eR a 2c ee ae Theatre, 


stars Frankie Avalon, Annette Funi- 
cello, Deborah Walley, Harvey Lem- 
beck and an all-star cast. 


BEACH BEAUTIES 
REVEAL A 
SECRET 


Girls, faint heart and hefty appe- 
tite will never get you into shape like 
the beautiful beach bunnies in Ameri- 
can International’s new color and 
Panavision musical comedy “Beach 
Blanket Bingo” coming soon to local 
theaters. 

Following a deluge of letters from 
beach gang fans asking how beauties 
such as Linda Opie, Salli Sachse, Mary 
Hughes and Patti Chandler have 
managed to maintain their amazing 
vital statistics from “Beach Party” to 
“Bikini Beach” to “Pajama Party” in 
the AIP series of teenage films, stu- 
dio officials have revealed the facts. 

The beach bunnies eat mainly let- 
tuce. 

Blonde Linda (35-22-35) and bru- 
nette Salli (35-23-36), known to 
cast and crew of the AIP pictures as 
The Bookends, subsist almost entirely 
on lobster or steak and lettuce, ex- 
ercising only at playing teanis and 
swimming. 

Tall, tanned Mary Hughes (36-22- 
35) can make a meal on Caesar 
salad. And when she eats meat or fish 
she prefers both nearly raw —a sir- 
loin simmered a few seconds in oil 
or fish dipped briefly in hot water. 

Patti (35-22-35) is the lone con- 
sistent meat eater, prefering a rare 
steak with her lettuce leaves. 

Others of the AIP ‘Beach Blanket 
Bingo” brace of beauties are in al- 
most unanimous agreement that let- 
tuce is their favorite food. Their only 
dangerous indulgence, they say, is 
roquefort dressing. 


RARE FLYING MACHINE 
OVERHEAD IN “BINGO” 


One of the only two blimps left 
in the Western hemisphere, Good- 
year’s familiar airship Columbia, is 
seen in an important sequence in 
American International’s ‘Beach Blan- 
ket Bingo’”’ which opens .................. 
at. the S225 Steere ere ae Theatre. 

The color and Panavision musical 
comedy stars Frankie Avalon, Annette 
Funicello, Deborah Walley, Harvey 
Lembeck, Jody McCrea, John Ashley, 
Donna Loren, Marta Kristen and 
Linda Evans. Don Rickles stars as 
“Big Drop” and Paul Lynde as ‘“Bul- 
lets’, with cameo stars Buster Keaton, 
Earl Wilson and Bobbi Shaw. 


BEACH FILM SINGER JOINS NETWORK SHOW 


Singer Donna Loren, who appears in her third film role in American Inter- 
national’s “Beach Blanket Bingo”, has been signed as a regular featured artist 
on NBC’s top rated “Shindig” TV series for teenagers. 


AIP’s ANNETTE NAMED STAR OF TOMORROW 


Annette Funicello, star of American International’s “Beach Blanket Bingo’, 
has been chosen one of the top ten stars of tomorrow in the 24th annual poll 
conducted by Motion Picture Herald for Fame. She is ranked second to Elke 
Sommer, topping Susannah York, Elizabeth Ashley, Stephanie Powers, Harve 
Presnell, Dean Jones, Keir Dullea, Nancy Sinatra and Joey Heatherton. 


AIP’s FRANKIE AVALON RECEIVES HONORS 


Frankie Avalon, star of American International’s “Beach Blanket Bingo’, 
is named among the best players of the year in the Film Daily annual poll. 
Avalon received the honor for his dual role in AIP’s “Bikini Beach’ which 
is designated a “best performance by a juvenile actor.” Votes were cast by 
207 professional film critics and commentators in the trade publication’s Film- 


dom’s Famous Fives balloting for 1964. 
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AD-PUB MAT SPECIAL MAT No.C1 


EXPLOITATION 


SEAT SF—LL\NG SLANTS 


STAGE “BEACH PARTIES’’ ON OPENING NIGHTS 

For a most successful exploitation stunt, arrange your own “Beach 
Party’’ at your theater on the opening night of the engagement of 
“BEACH BLANKET BINGO”. Do this by offering the first 50 couples 
attending FREE ADMISSION, if they come in beach wear. Supply them 
with FREE hot dogs and drinks (promoted); arrange for a combo with 
music and dancing; decorate set with a beach theme, and you have 
everything for a successful ‘‘Beach Party’’. For greater coverage, arrange 
for radio and/or TV coverage and B-I-N-G-O . . . it’s a winner for 
your boxoffice. 

TYPICAL BEACH BOY-BUNNY CONTEST 

Today's teenage set fancy themselves as typical of their favorite 
movie stars. SO, what is more natural than to try and locate your own 
local “typical Beach Boy-Beach Bunny”. Either through newspaper or 
radio station cooperation, release a series of statistics featuring the 
“marks of the trade’. For example, both should be “bleach-blonde”’, 
have a skinned elbow and/or knees, and speak fluent ‘surfer’s lingo’’. 
Height, weight, and measurements should be compiled locally, but all 
should be in the kidding, ‘tongue-in-cheek’ vein. When the typical pair 
is located, the Beach Boy and Beach Bunny should have a “‘night on the 
town” and be treated to an evening of entertainment beyond their 
wildest dreams, Newspaper or radio coverage should be arranged for 
the tour to effect fullest publicity. You might even enlist the aid of 
school, or teenage center officials to assist in setting up the contests and 
the selection of winners. 


STAGE A TEENAGE GOLDRUSH 

With the emphasis on the teenage buying potential of today, what 
is more natural than conducting a “BEACH BLANKET BINGO Teenage 
Goldrush’’? Merchants can cooperate on a giant promotion when they 
all devote their advertising of teenage merchandise into a _ special 
newspaper section. In this special section they offer specially priced 
merchandise, available at the speical price only when the teenagers, at 
the time of purchase, present as ‘‘discount money” a piece of the ‘‘Beach 
Blanket Bingo’’. The pieces of ‘Beach Blanket Bingo” are included in the 
various ads as a coupon, and because of their varied sizes will fit only 
into the ad space the merchants have set aside for same, on each mer- 
chant's ad to carry a letter from the title. In essence every teenager will 
read the special newspaper section searching for bargains, clip the 
“pieces of Beach Blanket Bingo’’, and present them to the merchants to 
get their discount price. Each merchant, in advance, will utilize window 
and in-store displays to call attention to the forthcoming ‘Beach Blanket 
Bingo Teenage Goldrush’’. The theater should cooperate by giving the 
merchants screen and lobby display space. The newspaper should run 
advance publicity and promotion heralding the contest. 


YOUR FAVORITE BEACH VACATION CONTEST 

Arrange with a group of cooperating merchants to sponsor a 
contest to award a “‘Vacation at Your Favorite Beach” contest, This can 
include favorite ‘“‘beaches’’ such as Malibu, Miami, Daytona, or your 
own local beach. The idea is that you and the merchants supply the 
magic blanket and, B-I-N-G-O, some lucky person or persons are off on 
their ‘Favorite Beach Vacation’’. Enlist a group of merchants in the pro- 
motion with each merchant assessed ‘*X’’ amount of dollars (the total 
cost assessment to cover what expenses cannot be promoted). The mer- 
chants co-op together on a double-truck or full-page ad, announcing 
that each time a customer comes into their store they can register for 
their ‘‘Favorite Beach Vacation’’, They need not buy anything, etc., but 
fill out the contest entry blank and deposit it into the ‘Beach Ball recep- 
tacle’’. On opening night a drawing will be set up on the theater stage 
and the prizes awarded. The merchants can also contribute lesser prizes 
for runnersup in the drawing. 

WIN YOUR VERY OWN “WOODY” CONTEST 

Today’s beach wagon or “Woody” is a status symbol among the 
surfin’ set and a top prize of the presentation of a “Woody” to a local 
winner is sure to get top publicity. By tying-in ‘BEACH BLANKET 
BINGO”, a local radio station, and a used-car dealer, everyone can. 
receive the full effects of a top promotion campaign. The car dealer 
supplies the ‘woody’ or beach wagon. The radio station and the theater 
co-op on the advertising, and B-I-N-G-O! For greatest effect this contest 
should take place over a period of three weeks or more. 


Capitalize on the teenage craze to do something different. Instead 
of the fad of ‘Show many in a phone booth”, stage a “how many can 
get on a beach blanket’ contest. Tie-up with your top high-school or 
college fraternity or sorority. Supply the organization with a blanket, 
proper signs, and assure the winners of their own special screening of 


“BEACH BLANKET BINGO”. 


Stage your own beach-motif fashion show with store cooperation. 
Check promotional section for merchandising tie-ins, 


TELEVISION. SPOTS. x... Here is a series of specially prepared TV spots 
that S-E-L-L and are a must for your campaign. They are beamed direct 
at the younger set and point up all the “teen” activities of surfin’, danc- 
ing & romancing with a new wrinkle, SKYDIVING. All the musical fun 
and ‘Beach Gang” antics live on the television screen to capture viewers. 
The complete series all on one reel contains 2/60 second, 2/20 second, 
and 1/10 second spot. Order the complete set FREE from your local Amer- 
ican International Pictures exchange. 


Through the teen centers, arrange a “BEACH BLANKET BINGO” ; 
hop. Local soft-drink suppliers and other merchants can supply the RADIO SPOTS . . . Deborah Walley and John Ashley, narrates these specially 
refreshments for their tie-in. A popular disc jockey can host the ‘‘Hop”’ prepared radio spots and captures all the fun, excitement, and thrills of 
with perhaps all participants attending a late showing of ‘BEACH “BEACH BLANKET BINGO.” They are a must for your campaign and with 
BLANKET BINGO” at the theater following the dance; or perhaps the saturation scheduling will turn out the teen-agers in your town. Avail- 
D. J. can host winners of certain dances (the ‘Silent Twist’’ or ‘Bingo able on one record, the set consists of 4/60 second spots & 2/30 second 
Bongo Stomp’) as his guests for a small private screening. spots. Order them FREE from your local American International Pictures 

exchange. 

Since skydiving plays an important part in ‘‘SBEACH BLANKET 
BINGO”, arrange for demonstration jumps staged in advance of your TEASER TRAILER 
playdate with your local skydiving clubs. Local members can speak at 
local civic luncheon clubs, They can also assist in aerial advertising via 
distributed heralds (where permitted) and banner-towing, 


ei Bees es Order this teaser trailer now from your local 
American International Pictures exchange. It’s FREE and will do a great 
advance selling job for your “BEACH BLANKET BINGO” date. Get this on 
your screen NOW, and remember use it for cross-plugs during the cur- 


t : 
On opening day arrange for a goodly number of bikini-clad ie 
beauties to be waiting in line at the boxoffice for ‘BEACH BLANKET 
BINGO” to open. They can carry signs, etc., and all who attend in SPECIAL COLOR TELEVISION TRAILERS ..... Use these special COLOR 


bikinis can be admitted free. 


Set up an advance, under-marquee display consisting of a venetian 
shade in a frame. On one side letter copy, along the lines of ‘‘see what 
happens when it gets 100° in the shade’’. On the other side letter copy 
“BEACH BLANKET BINGO”. As the shade reverses itself by the patron’s 
manipulation, both messages are viewed. 


Work into your campaign all beach items such as imprinted beach 
balls, lettered beach umbrellas, surfboards, and midget bikinis to be 
worn by tiny tots. 


Don't forget to use the eye-popping art of the ‘‘beach bunnies” to 
create a want-to-see for your patrons, Use them as blow-ups for door 
panels and lobby and outside standees. Also invite patrons to have their 
picture taken with a life-size “beach bunny’’, Arrange a polaroid 
camera tie-up with a local merchant for the use of camera for co-op 
advertising. Use the special art of the ‘“Beach’’ guys and gals for an 
attractive throwaway herald. 


An attention getter can be worked out with a street float, Build 
your float around the beach theme, installing live models in bikinis, and 
tour the area. The attractive poster paper on “BEACH BLANKET BINGO” 
will set this one up for you “Live’’. 


Utilize two beautiful models in bikinis to distribute press material 
to your local newspaper editors. They can also present “‘gag’’ material 
to columnists, such as their very own “beach blanket’’, etc. 


Make up locally your own “beach blanket’ do-it-yourself kit for a 
successful ‘BEACH BLANKET BINGO” party. Items should include a 
towel, beach blanket, suntan lotion, sun glasses, etc. Use them as prizes 
for local newspaper or radio contests. 


TV TRAILERS in your campaigns to increase the tremendous impact of 


“BEACH BLANKET BINGO.” Available in sixty and twenty second length 
these unusual and compelling color spots are FREE for your use..... 
Order them direct from Publicity Department American International 
Pictures ... 7165 Sunset Blvd., Hollywood 46, California. 


WINDOW CARDS 
Colorful 14x22 Window Card 


Prices Include Theatre Name and Playdate 


Please Remit With Order! — Prices Do Not Include Delivery! 


ORDER DIRECT FROM 


BENTON CARD COMPANY, INC. 


TELEPHONE 894-3661 BENSON, NORTH CAROLINA 


AREA CODE 919 27504 


Attractive 8x12’ Herald 


Prices Include Theatre Name and Playdate 


Please Remit With Order! — Prices Do Not Include Delivery! 


ORDER DIRECT FROM 


BENTON CARD COMPANY, INC. 


TELEPHONE 894-3661 BENSON, NORTH CAROLINA 


AREA CODE 919 27504 


SPECIAL EXPLOITATION PROMOTION ITEMS 


"HOLLYWOOD PERSONALITY § 


DICK STROUT CHATS WITH FOUR STARS OF ‘‘BEACH BLANKET BINGO” SYNDICATED TO 
830 RADIO STATIONS! INTERVIEWS AVAILABLE TO YOU IN OPEN END FORM. 


Dick Strout, nationally famed for his lively in- 
terviews with Hollywood's brightest stars, has 
hosted four stars of ‘‘BEACH BLANKET 
BINGO.” Each interview is approximately four 
minutes in length and is crammed with in- 
teresting behind the scenes activities of the 
stars, together with prominent picture credit 
mention. 


THESE SPARKLING TRANSCRIPTIONS, AS AN 
INTERVIEW PACKAGE, COMPLETE WITH QUES- 
TIONS AND ANSWERS WILL BE AIRED CUR- 
RENTLY WITH YOUR PLAYDATE, VIA 830 
AMERICAN RADIO STATIONS ON STROUT'S 
““HOLLYWGOD PROFILES’ PROGRAM. 


THEY WILL BE SIMULTANEOUSLY MADE AVAIL- 
ABLE IN OPEN-END FORM BY GARRISON SYS- 
TEMS, INC., WORLD’S LARGEST RADIO SERV- 
ICE, SYNDICATING DISCS TO 2500 STATIONS 
GLOBALLY. 


AD MAT C509 


SPECIAL “EXCLUSIVE’’ CARICATURE FOR YOUR CITY 
This fine caricature based on ‘‘Beach Blanket Bingo’’ was made 
especially for American International by noted artist Jack Manning. The 
maximum use should be as a FRONT COVER of a Sunday supplement 
section. It also can be used in any size as an unusual and selling piece 
of art on the main movie page in advance of your opening. This is a 
strong attraction for any newspaper Sunday editor and is promotion 
art that will have no competition. Glossy copies, with appropriate cap- 
tion, available upon request from Publicity Department, American Inter- 

national Pictures, 7165 Sunset Blvd., Hollywood 46, California. 


FUN-TIME 
BEACH 
ADVENTURE... 
WITH 


SURFERS, 
JUL.-SEPT. SKY-DIVERS, 


CLASSIC AND CYCLES!! 


FRANKIE ANNETTE FUNICELLC 
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“BEACH BLANKET BINGO” COMIC BOOK 


Published by Lancer Books, this full color cover comic book, 

will be distributed to all comic book retail outlets 
throughout the nation and will stir up considerable advance interest in the 
picture. Promotional copies are available at $.07 each from Ruth Pologe, 
American International Pictures, 165 West 45th Street, New York 36, New 
York. Checks should be made payable to Lancer Books. Make sure your 
local drug stores and markets have ordered this item and point out the 
impetus which the motion picture advertising and publicity will give to the 
comic book sales. 
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BOBB! SHAW + Written by W 
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Special life size standee poster is available from Ideal Photographic 
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LOBBY STANDEE 


Corp., 160 West 46th Street, New York, N.Y. 


The dimensions of this standee poster are approximately 41” x 72” 


mounted in color. The cost is $30.00 each. 


“BEACH BLANKET BINGO” BALLOONS 


This is a sample of the attractive “‘BEACH BLANKET BINGO” bal- 
loons which can be ordered direct from: 


CALIFORNIA TOYTIME BALLOONS 
4150 W. Washingion Blvd. 
Los Angeles 18, California 


The multicolored balloons come complete with imprint as shown 
above with the theatre and playdate added at a cost of $19.00 per 
thousand including shipping charges. A check should accompany your 
order. Orders from California only must include 4% sales tax. 


This is a perfect item for a “giveaway” for kiddie matinees, for 
decoration around the theatre, and for offering as giveaways to local 
merchants who tie in their advertising with ‘BEACH BLANKET BINGO”. 
In addition, when you buy your TV time, send a supply of balloons to be 
given away on the station’s kiddie participation shows and teen record 
hops 


CHANNEL MASTER Covers America 


with publicity and promotions on 


~ BeACH BlaNKet BINGO 


Channel Master — one of America’s leading producers of 
radios and TV portables — has a big stake in ‘Beach Blanket 
Bingo”. Its products are featured in the picture. Result? 
Channel Master has prepared a giant promotional and pub- 
licity campaign to promote the picture. The campaign will 
actually blanket the country .. . on both the national and 


... With eye-catching mat ads. . 


2 REE TICK es, 
Aire THe Betewnt OF AMY sl 

CHANNEL Ty 

MASTER == teu 


Transistor Radio 


INIA 


| 
| 


THE 
wine At 
PUNT HEATED 


ear FREE | 
4% TICKETS | 


Bi BuIKA 


.. with the purchase of any ' 


CHANNEL MASTER 


MITA 


fap saatity Chaanal Master radios ont x x 
a 


oe 
{eared ie picture Gas see and Rear them ph pur ators. 


HAAN 


local level. Shown here are some of the powerful promo- 
tional supports which stores and radio stations will use to tie 
in with your theater playdate. Contact the Channel Master 
sales representative in your area for help in tying in. If there's 
no rep in your area, write directly to Channel Master, Ellen- 
ville, New York. 
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. “WAME DANCE” 


ET FREE ENTRY BLANKS HERE OR 


Complete promotion kit 


special mailing pieces, etc. 
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prize contest 


see 


Includes free radios, free tickets, radio spot 
announcements, department store tie-ins, 
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Contact nearest Channel Master 


District Sales Managers: 


CALIFORNIA 
Lee B. Naylor 
321 Lamesa Drive 
Ladera, Menlo Park 
California, 94026 


Dave Stegner 
8793 Nightindale Ave. 


Fountain Vally, California 


CONNECTICUT 
Ronald Rubinstein 
35 Evergreen Ave. Apt. A-14 
Hartford, Connecticut 


FLORIDA 
Louis D. Cohen 
5325 S.W. Eighth St. 
Miami, Florida, 33134 


Keith Murray 
5568 N.E. 29th Ave. 
Fort Lauderdale, Florida 


GEORGIA 
Jack Stouffer 
5825 Mountain Creek Rd. N.E. 
Atlanta, Georgia 


ILLINOIS 
Joseph O. Nocolau 
1504 South Crescent Ave. 
Park Ridge, Illinois 


KANSAS 
Joe Ivy 
2406 West 77th St. 


Shawnee Mission, Kansas 


KENTUCKY 
Charles Hall 
1919 Jefferson St. 
Paducah, Kentucky 


LOUISIANA 
G.L. Larose 
1601 Mason Smith 


Metairie, Louisiana 


MASSACHUSETTS 
Martin Charles 
10 Eisenhower Road 


Framingham, Massachusetts 


M.A. Maxwell 
16 Eisenhower Road 


Framingham, Massachusetts 


MISSOURI 
Robert Pelger 
10132 Glenfield Terrace 


Grestwood, Missouri 


NEW HAMPSHIRE 
Norman H. Stanford 
19 Springfield St. 
Concord, New Hampshire 


NORTH CAROLINA 
Jerry Hutt 
1911-A House Ave. 
Durham, North Carolina 


NEW YORK 
Sy Gerschwer 
2648 East 66th St. 
Brooklyn 34, New York 


Fmanuel Sloan 
2959 Ave. ‘‘S’’ 
Brooklyn, New York 


Al Thomson 
315 Churchill Lane 
Fayetteville, New York 


OHIO 
John Eickholt 
5733 Olde Post Road 
Sylvania, Ohio 43560 


OREGON 
Bob Ostrom 
1205 N.F. 153rd St. 
Portland, Oregon 


PENNSYLVANIA 
Alan Kronschnabel 
358 Clair Dr. 
Pittsburgh 28, Pennsylvania 


Russel Oberlin 
Blenheim Drive 
Marlborough West 
York, Pennsylvania 


Thomas. Walkerwicz 
407 Allegheny Dr. 
Mt. Allen Hgts. 
Cumberland County 


Mechanicsburg, Pennsylvania 


Ed Waller. 
461 Maple Lane 


Sewickley, Pennsylvania 


SOUTH CAROLINA 
Hoyt Giddings 
4018 Sandwood Dr. 
Columbia, South Carolina 


SOUTH DAKOTA 
James Johnson 
2000 Cardinal Dr. 
Sioux Falls, South Dakota 


TEXAS 
Dean Edwards 
10702 Meadowlake Lane 
Houston 42, Texas 


Paul Myhand 
1710 Glen Alta Dr. 
Irving, Texas 


WEST VIRGINIA 
J. Mack Parkhill 
156 Willoughey Ave. 
Huntington, West Virginia 


WISCONSIN 
Lloyd Smith 


10942 West Wildwood Lane, Apt. 302 


West Allis, Wisconsin 


CANADA 
Leo Shields 
4576 Bissenden Place 
Victoria, B.C. Canada 


Charles M. Westcott 
22 Shaw Ave. 
Hespeler, Ontario, Canada 


MALIBU 


Star with “The B 


SURFBOARDS 


each Party Gang” 


The MALIBU CUSTOM SURFBOARD is the star 
of the show picked over all others by American 
International Pictures. In ‘BEACH BLANKET 
BINGO” the Malibu Custom Surfboard made by 


' MALIBU PLASTICS is chosen by “The Beach 


Party Gang” as the official surfboard for this 
and all future pictures. Use the still pictured 
here (6503-publicity 23) for tieups with local 
dealers. A check of the telephone yellow pages 
will show listings for MALIBU SURFBOARD deal- 
ers. On a local level you can effect tiein pro- 
motion for exhibitions, window display tieins 
and where feasible a surfboard can be given 
away as a prize for newspaper-radio or TV con- 
tests. In addition don’t overlook the bet of using 
a surfboard for a street ballyhoo. A usher and 
pretty girl in surfers garb carrying a surfboard 
can stop traffic and get a lot of attention for 
your engagement of ‘BEACH BLANKET BINGO.” 


NEW IMPROVEL FULL DIMENSIONAL STF RET 
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ANNETTE FUNICELLO 


and her BEACH GANG 


** Are you the “teen” who has seen 
these clothes on the screen? 
°¢, NOW you TOO can wear them 


* and book like a Zucen! 


@, °° 
EXCLUSIVELY YOURS wt 
BY 
i tap SPORTSWEAR CO., INC. 


area for tie-ups. 


LOOK ... 


CLARISE SPORTSWEAR 
TEEN-TIEUP 
PROMOTION 


CLARISE SPORTSWEAR CO., INC. is putting out a 
line of “Annette Sportswear” and identifying it as 
“The Annette Look.” The complete line consists of 
blouses, capris, beach shirts with hoods, bermudas, 
jamacias, A-line shifts, etc. All the apparel will carry 
a tag as pictured above. On the local level contact 
your store buyers. They are fully informed about the 
tiein and will want to work out promotions on the 
local scene with you. Over 150 buyers from the top 
Stores attended a Clarise fashion show in New York 
where “BEACH BLANKET BINGO” stars modeled the 
line for them. It is suggested that you work out 
coop newspaper ads using Annette in the ads, win- 
dow displays and storewide promotion. For contests 
arrange to give a Clarise beach wardrobe as a top 
prize. You may even want to stage a Clarise Fash- 
ion Show on your stage with the local department 
Store hosting the affair. It is up to each theatre 
to make their arrangements locally for top promo- 
tion penetration .. . 


MUSIC-RECORD TIE-UP 


The tie-in with your music-record store is a must and the music is one of the 
most important links in the chain of success for ‘‘BEACH BLANKET BINGO”’ 
. .. Teenagers listen to music constantly and the music as contained in sing- 
ing star DONNA LOREN’s album is the greatest... The Capitol record 
promotion men are waiting to go B-I-N-G-O. So set 'em up five in a row 
and go-go-go.. . Contact your local Capitol record representative in your 


From Coast to Coast 
They Shout 


“BINGO” PRE-SOLD BY GAME GIMMICK 
... The game is the same the prizes are 
“Beach Bunnies” and for advance pre-sell 
over 5,000 of the nations top exhibitors, 
radio disc jockeys and newspaper column- 
ists joined in playing “BEACH BLANKET 
BINGO.” For advance promotion Ameri- 
can International Pictures started the ball 
rolling with a giant bingo game. Prior to 
Opening engagements of “BEACH BLANK- 
ET BINGO,” the above ‘‘players” received 
a BINGO card the size of a one sheet. In- 
stead of the regular numbers, five in a 
row, pictures of the stars of ‘BEACH 
BLANKET BINGO” were substituted. Over 
following successive weeks the players re- 
ceived a star photo and were required to 
match it to the corresponding picture on 
their bingo one sheet card. When they 
matched up five of the star pictures in a 
row, it was “B-I-N-G-0,” and the winners 
received their prizes. The winner however 
was “BEACH BLANKET BINGO,” because 
during the time the game was played 
everybody talked about it. The radio disc 
jockeys mentioned it daily, newspaper col- 
umnists wrote about it in their news- 
papers, and exhibitors “talked it up” to 
their theatre patrons. ‘BEACH BLANKET 
BINGO” was played coast to coast to pre- 
sell it for the theatres of the nation. 
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Jett fo nght FIRST BOW: Annette Funicallo. Harery Lembock: Marts Krixten, Donia Loren end Frankie Bvaton. SECOND ROW Mike N; lbert.: 
Chitis Cranston, Linds Evans and inhn Axhley, THIRD ROW: Bobbi Shaw, Deharats Welley, Buster Kamion, Mary Sturdouant and Mycra Bi ROW 
Linde pie. Jody Metres, Carl Wilkon, Patti Channier, Selk Sachse, FIFTH ROW: Onn Rickles, Alberts Melson Mary Hughes. Pau! Lynde Gonna Sizhalle. 


YOU AND YOUR COPPERTONE CAN MAKE 
YOUR THEATRE A BEACH 


NATIONAL MAGAZINE SCHEDULE FOR COPPERTONE AD 


MONTH OF JUNE MONTH OF JULY MONTH OF AUGUST 


seventeen Modern Romances True Story 
Ingenue Modern Screen Photoplay 
American Girl screen Stories 

Mademoiselle Teen 
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TAN, DON'T BURN—USE COPPERTONE: Lotion - Oil. Cream - Spray - Shade’ « Noskote’ « Lipkote* « Royal Blend: 


You can set up your own local suntan test using Coppertone by turning 
the top of your marquee into a beach. On a platform, in full view of 
passing traffic, set up a chaise lounge, patio table with umbrella, radio, 
etc. Work in a live model complete with bikini, and by using Coppertone 
stage a guessing contest with a radio station as to “how many hours it 
takes to acquire a better tan with Coppertone.”’ Include a telephone into 
the stunt so the station can interview the girl on a bleeper for added 
listener value. In addition your local Coppertone representative can assist 
you with drug store tieups using window and counter displays. Try to ar- 
range to giveaway “free samples’’ of Coppertone on opening day to a 
limited number of patrons. 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


